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BOURTON PARK SURVEY
November 2017
As part of the process in writing a Management Plan for Bourton Park
Buckingham Town Council wanted to understand how and what the
community values in Bourton Park and what peoples’ suggestions were for
the future of the popular greenspace. The consultation was created online
and advertised for three weeks via social media.

OBJECTIVES
• Find out how frequently individuals use the park.
• Investigate their main reasons for using the park.
• Investigate how individuals find out about events in the park.
• Establish how well known certain elements of the park are to individuals.
• Establish their level of satisfaction with individual elements of the park.
• Find out what improvements they would like to see implemented.
• Investigate if there were specific reason for not using the park more
frequently.
• Find out if there was anything that could encourage more visitors to the
park.
• Gauge public interest for a community group ‘Friends of Bourton Park’.
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CONSULTATION RESPONSES
Council’s Social Media presence.
87% of responses came via
Facebook, 7% from Twitter and a
further
6%
from
Email
correspondence.
This
demonstrates the benefit of using
social media to consult with the
general public.

A total of 157 responses were
received over a three week period
from 23rd October – 13th
November 2017. This is over three
times as many responses as
received for the Town Council’s
last consultation and could be
contributed to the increase in the

FREQUENCY OF VISITS
Bourton Parks is used frequently
and more than half of those asked,
65%, visit Bourton Park at least
once or twice a week or more
often.

Parks are clearly important for
families and households with
children of school age; over two
thirds of those surveyed, 37%, of
them use the park everyday and
86% weekly or more.

Some of the most regular park
users are those between 18 and
24 years of age; 80% use the park
at least once a week.

Most Frequent Park Visitors by Age
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REASONS FOR VISITS
“To observe the wonderful sights
Buckingham has to offer”

Bourton Parks is most
frequently used for exercise
with more than 34% of
respondents saying they visit
the park to walk, play
sports/games or to exercise.
The most frequent visitors to
the park are aged between
35-54 and almost half utilise
the park weekly to take
children to play.
The age group that use the
park least are 18-24 and 75
years or over and of those
respondents 43% said they
used Bourton Park for
meeting friends, relaxing or
observing wildlife.

Reasons for visiting Bourton Park?
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ADVERTISING EVENTS
Overwhelmingly 78% of people
said that they found out about
event in Bourton Park via the
'Buckingham
What
Matters'
Facebook page. A further 25%
said they used the Buckingham
Town Council's Facebook page.

“We stop to read the colourful
posters on the way through the
park”

This suggests the power and
popularity of advertising events via
Social Media. However, the Park's
noticeboards are a popular
resource with 43 people saying
the frequently stopped to read the
posters on display.

“The noticeboard in Bourton
carpark looks as if it’s been
chewed by a Dinosaur!”

One of the most prevalent
comments was that people didn't
feel there were enough events
held in Bourton Park.

How do you findout about
Events/Activities in Bourton Park?
Google
25.00%

9.21%
Facebook (Buckingham
What Matters)

17.11%
78.29%

Facebook (Buckingham
Town Council)
1.32%

7.89%

Buckingham Library
Newsletters
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AWARENESS OF PARK FACILITIES
Nearly half of the people surveyed
were not aware of the new Table
Tennis facility or any of the Group
Activities and Events that take
place in Bourton Park.

“More maps of the park and a
history of Buckingham would be a
welcome addition to the park”

This suggests that these elements
need more publicising. Overall,
most respondents were familiar
with the breath of facilities on offer
at the Park.
“Please replace the wooden Otters
with something else; they were a
beautiful feature in the park”

Awareness of Bourton Park's Features/Facilities
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SATISFACTION WITH BOURTON PARK
Satisfaction was highest with the Opportunity to enjoy the peace and quiet,
and the Park’s proximity to the Town Centre.
85% of people said the ‘General Appearance’ of Bourton Park was either
‘Good’ or ‘Outstanding. There were a low number of issues that received
>5% of ‘Disappointing’ mentions with the top few being:





Range of Events 5.22%
Heritage Features 5.08%
Control Undesirable Activity Graffiti/Dogs 6.58%
Staff Presence* 22.48%

* 23 people commented that they had never seen any members of staff in
the park nor did they feel they were missing.

REASONS FOR NOT USING PARK MORE
FREQUENTLY
People were asked if there were any reasons that prevented them from
visiting Bourton Park more frequently and the following responses were
received:







I don’t know enough about what’s available
It is too far from home
I prefer the park facilities elsewhere
I can not easily access the facilities
I’m not interested in visiting more frequently
Lack of parking

49%
28%
14%
5%
5%
5%

An equal number of comments were received stating that a lack of toilet
facilities and numbers of dogs off the lead were the main reasons why they
did not visit Bourton Park more frequently.
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IMPROVEMENTS TO BOURTON PARK
People were asked if there was anything that would encourage them to use
the park more frequently in the future and the top five responses were:
Improvement
Improved advertising of events/activities
Improved control of dogs
More activities and events
Greater emphasis on wildlife/biodiversity
Improved cleanliness

No. Responses
56
55
44
44
40

Additionally, 39 comments were received asking for toilet facilities at
Bourton Park and improved footpath surfaces.

WHAT NEXT?
The following themes emerged from the consultation and will be fed into
the Bourton Park Management Plan for action.
Improved advertising of events and park’s features
The Council will increase its presence across social media ensuring all
events are linked to the Buckingham Tourist Information Centre and
partner’s event pages. The Estates Administration Team will create a
presence on social media to publicise the features of Bourton Park and the
work of the Greenspaces Team.
Improved control of dogs.
The Council concerned about the growing number of dogs causing
problems in public places including parks and open spaces. This includes
dog fouling, being out of control or being off the lead and causing a
nuisance. The Council will work with partners and residents to promote
responsible dog ownership at the Annual Dog Show and introduce a dog
fouling poster design competition across the schools and youth groups in
Buckingham.
The Council will also investigate the creation of a Friends of Bourton Park
Community Group with aim of galvanising community support and fund
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raising ideas for the restoration of the Bourton Park ponds and, possibly,
additional (smaller) wooden sculptures throughout the park.
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